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Co je Google Analytics 4?

Google Analytics 4 (povodne Google Analytics App + Web) je tplne nova
verzia Google Analytics, ktora bola spristupnena v BETA verzii v polovici roka
2019. Google Analytics 4 (GA4) umoznuje zbierat data z webu a mobilnych
aplikacii do toho istého Vlastnictva (Property).

Doteraz takéto spajanie dat z webu a aplikacii nebolo mozné, nakolko Google
Analytics pre web (Universal Analytics) a Google Analytics pre aplikacie
(Firebase) vyuzivali rozdielne datové modely. Preto bolo nutné data z tychto
dvoch réznych zdrojov posielat do dvoch réznych, na to Specialne uréenych,
Vlastnictiev.



Co je Google Analytics 4?

Google Analytics 4 je vSak zaloZeny na Firebase - mohutnej platforme od
Googlu, ktora je primarne urcena pre vyvojarov mobilnych aplikacii. Firebase
poskytuje mnoZstvo r6znych modulov a jednym z nich je aj integracia Google
Analytics (viac v tomto e-booku).

To znamena, Ze pristup k meraniu sa napriec aplikaciami a webu zjednotil.
Systém merania, ktory vyuZziva Firebase, a ktory bol doteraz pouZivany
vyhradne v mobilnych aplikaciach, sa stava pristupny aj pre web.


https://www.dase-analytics.com/blog/sk/ebook/ebook-zaciatky-s-firebase/?utm_source=dase-ebook&utm_medium=app%2Bweb

Co je Google Analytics 4?

Je vSak ddlezité si uvedomit, Ze Google Analytics 4 je moZné plnohodnotne
vyuZivat aj ked zbierate data iba z jedného zdroja. Napriklad, ak nemate
mobilnu aplikaciu, stale méZete do GA4 zbierat data iba z webu.

Navyse, GA4 bude miestom, kde bude Google pridavat vSetky nové funkcie
(na akor Universal Analytics). Da sa taktieZ o€akavat, Zze v dohladnom case
GA4 nahradi Universal Analytics ako Standard pri implementacii Google
Analytics.

Preto odporu¢ame GA4 implementovat a za€at sa zoznamovat s touto
najnovsou verziou Google Analytics uz dnes.



Co je Google Analytics 4?

Netreba vSak zabudat, Ze GA4 je stale produkt vo vyvoji, €0 znamena, Ze GA4
eSte nie je hotovy produkt. Je to viditelné najma na ob&asnych bugoch, ktoré sa
sem-tam vyskytnu. TaktieZ niektoré funkcie, na ktoré ste zvyknuti z Universal
Analytics, eSte v novej verzii GA4 nie su dostupné.

Preto neodporucame pouZivat GA4 ako primarny zdroj dat, skor ako dopinok
k uZ existujacemu meraniu v Universal Analytics!*

*pre data z webu



Ako GA4 funguje?

Ak chcete v Google Analytics 4 zacat zbierat data, musite najskér vytvorit tzv.
Data Stream. Data Stream pritom méZe byt vytvoreny z:

e webu,
e iOS aplikacie,
e Android aplikacie.

Jedno GA4 Vlastnictvo pritom méZe obsahovat niekolko r6znych Data
Stream-ov. Plati vSak, Ze kazdy zdroj dat musi mat vytvoreny svoj vlastny
Stream, ku ktorému je priradeny vlastny unikatny identifikator.



- - |

Data Streams

v
Data Streams seTA @

<> Data Settings
@ Receiving traffic in past 48 hours.

Default Reporting Identity
BETA

Receiving traffic in past 48 hours. ‘
Receiving traffic in past 48 hours. ‘

PRODUCT LINKING

=] Google Ads Linking

" Firebase Linking

Data Stream-y v GA4.
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Nova datova schema

Asi najvacsou novinkou je kompletne nova datova schéma. Google Analytics
bol, uZ od svojich zaciatkov pred 15 rokmi, zaloZeny na modeli Users - Sessions
- Hits. PriCom Hity sa dalej delia podla typu na Pageviews, Events, Timing,
Ecommerce a podobne.

S prichodom novych zariadeni a technolégii sa zmenil aj spdsob, akym
pouZivatelia s webom interaguju. Na takuto zmenu viak datova schéma
zaloZena na Sessions a Pageviews nebola celkom stavana.



Nova datova schema

Tento model sa vSak s prichodom GA4 stava minulostou. Datova schéma GA4
je zaloZena vyluéne na Udalostiach (Events) a Parametroch. Do popredia sa
navySe namiesto Relacie (Session), dostava PouZivatel (User).

To vSak neznamena, Ze sa s Relaciami v GA4 musite definitivne rozlucit. Stale
v reportoch najdete aj metriku Sessions a stale je moZzné vytvarat segmenty aj
na urovni Relacii (teda jednotlivych navstev). AvSak niektoré metriky, ktoré su v
Universal Analytics zaloZzené na Relaciach, ako napr. Konverzny pomer
(Conversion rate), Pocet stranok na relaciu (Pages per session) a podobne, v
GA4 momentalne nenajdete.



Analytika zalozena na Udalostiach

Data sa do GA4 posielaju vyhradne prostrednictvom Udalosti (Events). Podla
oficialnej dokumentacie, Google deli udalosti do troch skupin:

e Automaticky zbierané udalosti
e Odporucané udalosti
e Vlastné udalosti



Automaticky zbierané udalosti

Niektore udalosti sa zbieraju automaticky - su to najma zakladné interakcie s
webom alebo aplikaciou.

Pre merania na webe méZete tieto udalosti nakonfigurovat v sekcii ‘Enhanced
Measurements’. Okrem udalosti v tejto sekcii, do tejto sekcie spadaju udalosti
aj ako session_start, user_engagement, first_visit a podobne.


https://support.google.com/analytics/answer/9234069?hl=en

X Enhanced measurement

Page views
Capture a page view event each time a page loads or the website changes the browser history state.
Optionally turn off browser history-based events under advanced settings.

Show advanced settings

Scrolls
Capture scroll events each time a visitor gets to the bottom of a page.

Outbound clicks
Capture an outbound click event each time a visitor clicks a link that leads them away from your
domain.

Site search

Capture a view search results event each time a visitor performs a search on your site (based on a query
parameter). By default, search results events will be fired an{ time a page loads with a common search
query parameter in the URL. Adjust which parameters to look for under advanced settings.

Show advanced settings
Video engagement

Capture video play, progress, and complete events as visitors view embedded videos on your site. By
default, video events will be automatically fired for YouTube videos embedded on your site with JS API
support enabled.

File downloads

Capture a file download event each time a link is clicked with a common document, compressed file,
application, video, or audio extension.

Aktudlna ponuka automaticky zbieranych udalosti

v ramci ‘Enhanced Measurements’



Odporacané udalosti

Druhou kategoériou su odporucané udalosti. Tieto udalosti nie s merané
automaticky, no je pripravena Specifikacia, ktora opisuje, ako by mali byt tieto
udalosti nazvané, kedy by sa mali odoslat, a aké parametre by mali obsahovat.
Google zatriedil odporucané udalosti podla zamerania webu (je
pravdepodobné, Ze €asom pribudnu dalSie kategérie):

Retail and Ecommerce
Jobs, Education, Local Deals and Real Estate

Travel
Games

Tieto udalosti su zdielané naprie€ vSetkymi kategériami.



https://support.google.com/analytics/answer/9268036?hl=en&ref_topic=9267641
https://support.google.com/analytics/answer/9268037?hl=en&ref_topic=9267641
https://support.google.com/analytics/answer/9267738?hl=en&ref_topic=9267641
https://support.google.com/analytics/answer/9267565?hl=en&ref_topic=9267641
https://support.google.com/analytics/answer/9267735

Vlastne udalosti

Poslednou kategériou su vlastné udalosti. Vlastné udalosti m6Zu mat
lubovolny ndzov a m6Zu obsahovat vami definované parametre.

Pri definicii vlastnych udalosti odpori¢ame dodrZiavat rovnaku Strukturu ako
pri ostatnych udalostiach. Nazvy by mali byt obsahovat iba malé pismena a
jednotlivé slova by mali byt oddelené podtrZznikom _.

Napriklad, vlastné udalosti by mohli byt: form_submit, content_consumed,
ebook_download a podobne.



Konverzie

Ciele (Goals) su v GA4 nahradené Konverziami (Conversions). Konverzie musia
byt definované na zaklade udalosti. Ak Udalost oznacite ako konverziu, mézete
pocet konverzii sledovat v Standardnych reportoch.

Kompletny navod ako v GA4 nastavit konverzie najdete v clanku na nasom
blogu.


https://www.dase-analytics.com/blog/sk/sledovanie-konverzii-v-google-analytics-4/
https://www.dase-analytics.com/blog/sk/sledovanie-konverzii-v-google-analytics-4/

Conversion Events
Conversion name 4
first_visit
newsletter_subscription
purchase

user_engagement

Network Settings

Count % change Value % change

4146 ]} 20.5%

15 ¢ 250%

1t 16.2% €366,909.46 1

1 43%

Definovanie konverzii v GA4.

1.0%

|| New conversion event

Mark as conversion (?)
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I.facebook.com / referral 185 Om 49s X €31,766.41
facebook / social 184 om30s 2 €33,208.33
facebook / cpe 0m 20s X €2773.60
linkedin.com / referral 3 €1,768.00

facebook.com / referral

Konverzie v Standardnych reportoch.




Parametre

Parametre sa odosielaju spolu s Udalostami. Parametre vyuZivame na
zasielanie dodatoc¢nych informacii, ktoré budu neskér pretransformované do
vlastnych dimenzii a metrik.

Hodnoty parametrov méZu byt ako text, tak aj €islo.

S automaticky zbieranymi udalostami sa odosiela aj par preddefinovanych
parametrov.

Priklady automaticky zbieranych parametrov su page, page._title, source,
medium, campaign, ga_session_id, ga_session_number atd.



Parametre

Zoznam odporucanych udalosti obsahuje aj parametre, ktoré by tieto udalosti
mali obsahovat.

Vlastné udalosti m6Zu obsahovat vami definované parametre.



Vlastne dimenzie a metriky

Na zaklade tychto parametrov mézZete v rozhrani GA4 vytvorit vlastné dimenzie
a metriky.

Vlastné dimenzie m6Zu mat rozsah Udalosti (Event scope) alebo m6Zu mat
rozsah PouZivatela (User scope). Vlastné dimenzie s rozsahom PouZivatela sa v
GA4 nazyvaju User Properties.

Vlastné metriky moZu byt zatial definované len s rozsahom Udalosti (Event
scope).



L Ao oase- A
l Analytics 03 dase-analytics-com - G... » @ Trysearching add wab streom’

[EREUER

@ Youcsn o restesnd managecusom drsions s et inCustors dfntons.

Alaccouns

Al Analytis 0. das . Q Trysearching "add web stream”

% New custom dimension

Oimension name @

Content Group 1

Description®

V hlavnom paneli napravo vyberte ‘Events’. V hornej casti kliknite na ‘Try it now'.
: Na nasledujticej obrazovke kliknite na ‘Create custom dimension’ v hornej ¢asti.
Vlastnu dimenziu pomenujte, vyberte jej rozsah a urcite parameter, z ktorého sa precita jej hodnota.



User Properties

User Properties su atributy vaSich pouzivatelov. V principe si ich mézZete
predstavit ako vlastné dimenzie s rozsahom Pouzivatel (User scoped custom
dimension). Do User Property chcete ukladat statické alebo velmi pomaly
meniace sa atributy pouZivatela - napr. spender, profession alebo
favourite_team.

User Properties sa vyuZivaju hlavne pri segmentovani vasich pouZivatelov a
vytvarani publik.

Podobne ako pri eventoch, aj niektoré User Properties su automaticky merané.


https://support.google.com/firebase/answer/6317519?hl=en-GB&utm_id=ad
https://support.google.com/analytics/answer/9268042
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Zakladna implementacia GA4 na webe

Zakladna implementacia GA4 na webe je pomerne jednoducha.*

Samozrejme, implementacia sa komplikuje, pokial chcete do Google Analytics,
okrem automaticky meranych eventov, posielat aj vlastné eventy, mnozstvo
vlastnych dimenzii a metrik.

Dobrou spravou vsak je, Ze ak uz mate na webe vytvoreny datalLayer,
hodnoty v hom viete bez problémov vyuzZit aj pri implementacii GA4 merani.

KedZe GA4 je uplne autonémne Vlastnictvo (Property) s vlastnym Measurement
ID, nemusite sa bat, Ze by sa data miesali s tymi v Universal Analytics.

* implementacia GA4 v iOS alebo Android aplikacii vyZaduje integraciu Firebase.



https://firebase.google.com/docs/analytics/get-started?platform=ios

/ytvorenie vlastnictva

Po novom, ak chcete vytvorit nové Vlastnictvo v Google Analytics, automaticky
bude vytvorené vlastnictvo pre GA4. Aj takymto krokom chce Google dat
najavo, Ze GA4 je Standardna verzia Google Analytics.



ADMIN USER

s s vr
o iiin

By Account Settings d D Property settings: ) B Viewsettings

a33 Account User Management a3 Property User Management View User Management

Y AllFiters <> Tracking Info = Goals

D changeHistory DA Data Deletion Requests

W Rubbish Bin PRODUCT LINKING
[ Google Ads Linking
Create property
Adsense Linking
&

B Ad Exchange Linking @ Property setup

Al Products
Property detalls

A property represents 3 business's web andor app data. An account can contain one or more properties. Learn more,

*Navigate to your Firebase account if you want to create a new property for an existing Firebase project.
-

s Postbacks

Create a Google Analytics 4 property to measure your web and/or app data.
‘Audience Definitions
Y Property name
Dd_ Custom Definitions

Dd Data Import Reporting time zone

United Kingdom +  (GMT+00:00) GMT +.

Currency
British Pound (GBP £) ~

You can edit these property detais later in Admin

Show advanced options
94 more properties can be created on this account.

Next

e About your business

V Admin sekcii kliknite na ‘+ Create Property'.
Zadajte ndzov Property, vyberte casové pdsmo, menu a kategoriu a kliknite na ‘Create’.



/ytvorenie datového streamu

Na to, aby sme do tohto novovytvoreného vlastnictva mohli odosielat data,
potrebujeme vytvorit tzv. Data stream.

Na nasledujucich stranach si ukaZzeme, ako vytvorit Data stream pre web. V
pripade aplikacii postupujte podla krokov, no na spravnu integraciu Data
stream-u do aplikacie budete potrebovat zasah developera do aplikacie.



X Set up data stream

Set up your web stream
Set up a data stream to start collecting data.

A stream is a source of data for your property. You can view this data in your reports Website URL Stream name
and in Analysis. r

http.. v  dase-analytics.com | DASE - Web

Choose a platform

+: Enhanced measurement

2 3 Automatically measure interactions and content on your sites in addition to standard
‘ @ iOS app @ Android app Web page view measurement.

Data from on-page elements such as links and embedded videos may be collected with
relevant events. You must ensure that no personally identifiable information will be sent to
Google Learn more

Measuring:

Create stream

Zo zoznamu Data Streamov vyberte Web.
VloZte doménu a pomenujte Stream.



X Enhanced measurement

Page views
Capture a page view event each time a page loads or the website changes the browser history state.
Optionally turn off browser history-based events under advanced settings.

Show advanced settings

Scrolls
Capture scroll events each time a visitor gets to the bottom of a page.

Outbound clicks
Capture an outbound click event each time a visitor clicks a link that leads them away from your
domain.

Site search

Capture a view search results event each time a visitor performs a search on your site (based on a query
parameter). By default, search results events will be fired an{ time a page loads with a common search
query parameter in the URL. Adjust which parameters to look for under advanced settings.

Show advanced settings
Video engagement

Capture video play, progress, and complete events as visitors view embedded videos on your site. By
default, video events will be automatically fired for YouTube videos embedded on your site with JS API
support enabled.

File downloads

Capture a file download event each time a link is clicked with a common document, compressed file,
application, video, or audio extension.

Po kliknuti na ikonu nastavenia v sekcii ‘Enhanced measurements’ vyberte zo zoznamu
eventy, ktoré chcete automaticky merat.



X Set up data stream

Set up your web stream

Website URL Stream name

http.. v dase-analytics.com DASE - Web

*: Enhanced measurement

Automatically measure interactions and content on your sites in addition to standard
page view measurement.

Data from on-page elements such as links and embedded videos may be collected with
relevant events. You must ensure that no personally identifiable information will be sent to
Google Learn more

Measuring:

Create stream

v 7,

Vratte sa spat a kliknite na tlacitko ‘Create stream’.



'STREAM URL STREAM NAME

https://dase-analytics.com DASE - Web
STREAM ID STATUS

1801394217 No data received in past 48 hours.Learn more

*: Enhanced measurement
Automatically measure interactions and content on your sites in addition to standard page view measurement.
Data Streams

Data from on-page elements such as links and embedded videos may be collected with relevant events. You must ensure that no
personally identifiable information will be sent to Google Learn more

Measuring: @ ; e
\

Tagging Instructions
Configure your website with one of the following methods to have data flow into this stream.

ios

DASE - Web 3 g
https://dase-analytics.com No data received in past 48 hours.

Add new on-page tag Use existing on-page tag V=W

v [  olobalSite Tag (gtagis)

° Google Tag Manager
¥ Add and maintain tags through a web interface to send data to Google Analytics, as well as other Google and non-Google tools.

=y Connected Site Tags
Load tags for additional properties or products using this stream's on-page global site tag. Learn more

V zozname Data Streamov, by ste mali mat novovytvoreny webovy stream.
Po kliknuti nan sa zobrazia detaily tohto Streamu.
NajdélezZitejSim udajom je v hornej ¢asti ‘Measurement ID’, ktory si skopirujte.

o







Choose tag type

Featured

Google Analytics: Universal Analytics
Google Marketing Platform

Google Analytics: GA4 Configuration
Google Marketing Platform

Google Analytics: GA4 Event
Google Marketing Platform

Google Ads Conversion Tracking
Google Ads

Google Ads Remarketing
Google Ads

Floodlight Counter
Google Marketing Platform

Floodlight Sales
Google Marketing Platform

Conversion Linker
Google

Google Optimize
Google Marketing Platform

Google Surveys Website Satisfaction
Google Marketing Platform

Custom

Custom HTML
Custom HTML Tag

! Custom Image
Custom Image Tag

V Google Tag Manager (GTM) pridajte novy tag a zo zoznamu vyberte
Google Analytics: GA4 Configuration.



Tag Configuration
Tag Type

' Google Analytics: App + Web Configuration
o Google Marketing Platform

© This tag type is in beta

Measurement ID @
G-TZJSJJKE2Q

Triggering

Firing Triggers

e All Pages
Page View

VloZte Measurement ID, ktoré ste skopirovali z rozhrania Google Analytics.
Ako trigger vyberte ‘All Pages’.
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Zostava uZ len publikovat novu verziu GTM kontajnera a mali by ste vidiet prvé eventy v
Realtime reporte v GA4.



4L KAPITOLA
NOVINKY V GA4




Noveée funkcie v GA4

Hoci sa stale jedna o nedokonéeny produkt, GA4 uz teraz obsahuje funkcie,
ktoré v Universal Analytics nenajdete.

Moje najoblibenejSie funkcie som spisal v tomto clanku. Podme sa na nich
pozriet trochu bliZsie.



https://dase-analytics.com/blog/10-dovodov-preco-si-zalozit-novy-google-analytics-appweb-uz-dnes/

Export do BigQuery

GA4 moZete prepojit s BigQuery a streamovat raw data (neagregované data)
priamo do BigQuery. Tato moZnost bola doteraz dostupna len ako sucast
platenej verzie Google Analytics 360.

Momentalne toto prepojenie nie je spoplatnené - platite len za uloZisko a za
mnoZstvo spracovanych dat v BigQuery.

Viac o BigQuery sa moéZete docitat viac v tomto clanku.



https://dase-analytics.com/blog/potrebujete-spracovat-velke-mnozstvo-dat-bigquery-je-riesenie/

Analysis Hub

Analysis Hub je nova €ast rozhrania, ktora je zamerana na analyzu a
vizualizaciu dat. UmoZnuje vytvarat a ukladat vlastné reporty, pricom je na
vyber z niekolkych vizualizanych technik.

S nie¢im velmi podobnym sme sa uzZ stretli - v platenej verzii Google Analytics
360, kde pod nazvom ‘Advanced Analysis’ bola tato funkcionalita do istej miery
pristupna (Analysis Hub poskytuje eSte viac moZnosti).



Analysis Hub - Exploration

Cast Exploration je primarne uréena na ziskavanie vieobecnych informaécii z
dat. Z akych zdrojov pouZivatelia prichadzaju na web? Z akych zariadeni?

Efektivne vizualizacné techniky ako tabulka, €iarovy graf alebo bodovy diagram
umoznuju rychlo identifikovat tieto skupiny pouZivatelov a vytvarat na ich
zaklade segmenty, ktoré pouZijete neskor pri podrobnejSej analyze.



Device category

City

Totals

(not set)
Irvine
Prague
Bmo
Ostrava
Ashburn
Vienna

Ceske Budejovice

desktop

Active users

1888
55.9% of total

mobile

Active users

1,646
48.7% of total

1301

AlUsers

‘ tablet Totals

Active users  vActive users

47 3,378
1.4% of total 100.0% of total

38 2612

1 314

1 138

@ sy @ manis @ s @ omer

All Users

O Anomalies % Expected value

® Allusers

Event count

B2Bmail
° ing

>

0 % 4

@ referral @ cpc @ organic ® (none) ® B28maiing © email  social

Aktudlne dostupné vizualizacné techniky v ¢asti ‘Exploration’.
Tabulka, Mapa, Donut chart, Line chart a Scatterplot.



Analysis Hub - Segment Overlap

Aj ked' sa v GA4 do popredia dostavaju PouzZivatelia (Users), stale je mozné
vytvarat segmenty aj na urovni Relacii (Sessions). NavySe, pribudli segmenty na
urovni Udalosti (Events).

V Casti Segment overlap méZete vizualizovat ako sa jednotlivé segmenty
navzajom prelinaju. Navyse, z jednotlivych prienikov méZete vytvarat nové
segmenty. Takéto vytvaranie segmentov je velmi intuitivne a minimalizuje
riziko chyby pri ich vytvarani.



Create a custom segment
Select the type of segment you want to create

2, Usersegment (@ Session segment @) Eventsegment
For example, users who have For example, all sessions originating For example, all events that took place
previously purchased a product. from Campaign A. at a particular location.

Suggested segments

Additional segment suggestions for you to consider

TEMPLATES

@) Demographics (_) Technology -7 Acquisition
Segment your users by demographic Segment your users by their web and Segment your users by acquisition
information. mobile technologies. method.

MozZnosti vytvdrania segmentov v GA4.



Active users overlap
[ Mobile traffic
[@ organic traffic

Segment set

Totals*

v Active users

3,378
100.0% of total

1,651

Segment overlap.



Analysis Hub - Funnel Analysis

Funnel Analysis umoZnuje definovat vlastné Lieviky (Funnels).

Vyhodou modelu, ktory je zaloZeny na udalostiach je, Ze uz nie sme pri
vytvarani tychto lievikov obmedzeni len na sled Pageviews (ako je to pri
vytvarani funnelov pri definicii Cielov v Universal Analytics). Ako krok v lieviku
modZeme definovat akukolvek Udalost, ktoru na stranke meriame.

Funnel Analysis je skvely spdsob ako analyzovat spravanie pouzivatelov na
webe. Funnely méZete definovat ako na Urovni relacii, tak naprie€ vSetkymi
relaciami pouzivatelov (niekolko driové/tyzdnové funnely).



= Step1 Firstvisit
ADD PARAMETER

page_location contains /blog/ X |

= Step4 Content Consumed
‘ecommerce_purchase

Lo |

Definicia krokov vo Funnel Analysis.

Summary

Users in this funnel
From 8 Feb to 8 Mar

L}
77

3.57% of all users.

Events in this funnel

77

0.38% of all events




Step | Sp2 | Seps

First visit 100% = Blog Open . 246% Content Consumed

Active users & Feb- 8 Mar 2020

— 2K
W 808 413% 865 75.4%

Step Users (% of Step 1) Completion rate Abandonments Abandonment rate
1. First visit 1955 (100.0%) 58.7% 808 413%
2. Blog Open 1,147 (58.7%) 24.6% 865 75.4%
3. Scrolled 282 (14.4%) 273% 205 727%

4. Content Consumed 77 (3.9%)

Vizualizacia krokov vo Funnel Analysis.



Analysis Hub - Path Analysis

Path Analysis (podobne ako Funnel Analysis) umoZnuje lepSie pochopit ako sa
pouZivatelia v ramci relacie naviguju naprie¢ webom.

Obdoba Path Analysis je pristupna aj v Universal Analytics, no v GA4 presla
vyraznejSou zmenou a stala sa tak omnoho prehladnejSou a interaktivnejSou.

Jednotlivé kroky v ceste m6Zu predstavovat bud Udalosti, alebo Page URLs
(popripade Page Titles).



All Users

STARTING POINT STEP+1 2 STEP+2 2 STEP+3 2

Event name - Eventname v - Eventname v - Event name

session_start page_view session_start
3,279 3,058 628
view_item
541
I 538
- EcOmmerce_purchase __ scroll
61 24
— Click — page_view
30 16

view_search_results — session_start
6 10

— first_visit
5
newsletter_subscribe
1

- ecommerce_purchase __ scroll
40 26

— scroll — page_view
14 4

— click — session_start
2 4

click
2

Path Analysis.



Analysis Hub - User Explorer

User Explorer je v zasade velmi podobny tomu, ktory najdete v Universal
Analytics. PouZivatela zobrazuje v podobe anonymného identifikatora (Client
alebo User ID) a zobrazuje vSetky jeho navstevy, interakcie a parametre, ktoré
boli do Google Analytics odoslané.

VyuzZitie najde hlavne pri rieSeni problémov s implementaciou merani,
popripade ak chcete ziskat blizSi pohlad na zvlastne spravanie istého segmentu
pouZivatelov.



Device ID Stream name + Event count Sessions Purchase revenue Transactions Conversions

Totals o o €0.00 o

£€5674.84

€0.00

Top Events

@100 Qs

O page view
D user_engagement
o scroll

o view_item
D session_start

-

First seen on Oct 2, 2019
from (not set), Slovakia
using web.

VIEW USER PROPERTIES

Event count Purchase revenue
867 €5,674.84

Feb 14,2020 | 3 Events
Feb 12,2020 | 13 Events
Feb 11,2020 11 Events
Feb 6, 2020 | 109 Events
Feb 5, 2020 | 25 Events
Feb 4,2020 | 17 Events
Feb 3, 2020 | 122 Events
Jan 29,2020 | 8 Events
Jan 28,2020 | 13 Events

Jan 23, 2020 | 133 Events

User Explorer a Detail pouZivatela.
VSimnite si, Ze Client ID ma novy (o nieco presnejsi) ndzov - Device ID.



Analysis Hub - Cohort Analysis

Ako nazov tejto sekcie napoveda, jedna sa o klasicku kohortovu analyzu.
PouZzivatelia (Users) mézu byt v prvom stipci kohorty zahrnuti na zaklade toho,
¢i sme vdanom obdobi zaznamenali:

- akviziciu (prvu relaciu),

- Akukolvek relaciu (Session),
- transakciu,

- akakolvek inu konverziu.

Viac o kohortovej analyze si méZete precitat v clanku na nasom blogu.



https://dase-analytics.com/blog/black-friday-vyhodnocujete-svoje-kampane-spravne/

Active users
by device only

All Users

8 Feb - 8 Feb 2020
40 users

9 Feb - 15 Feb 2020
360 users

16 Feb - 22 Feb 2020
477 users

23 Feb - 29 Feb 2020
399 users

1 Mar - 7 Mar 2020
632 users

8 Mar - 8 Mar 2020
49 users

Cohort Analysis v Analysis Hub-e.



Analysis Hub - User Lifetime

Najnovsim prirastkom v Analysis Hub je User Lifetime analyza.

Tato jednoducha analyza vdam umozni vyhodnotit metriky ako Obrat (Revenue),
Pocet transakcii, alebo Engagement time napriec€ vSetkymi navstevami
pouZivatelov.

Na zaklade dimenzie, nad ktorou tieto data budete agregovat mézZete ziskat
zaujimavé postrehy.



User medium: Cross-channel last click v Total users

5,192
100% of total

Totals

cpe

organic 1,052
referral

(none)

social

analytics-checklist

email

(not set)

competitors-monitoring

seo-dashboard

LTV: Average

€212.84
100% of total

t €14.46
€390.50
€289.92

€567.03

€211.19
€295.04
€234.79

€0.00
€0.00

€0.00

Lifetime engagement duration: Average

1m 42s
100% of total

0m17s
2m17s
2m22s

5m12s

User Lifetime.

‘ Lifetime transactions: Average

|

0.165
100% of total

0.011

0.282




Detekcia anomalii

Detekcia anomalii je velmi zaujimava funkcia GA4. Google Analytics 4
automaticky na zaklade dat z predchadzajuceho obdobia odhadne
ocakavanu hodnotu vybranej metriky. Nasledne tito hodnotu ohranici
hornou a spodnou hranicou (hodnota hranice zavisi od zvolenej citlivosti -
vysoka citlivost = mensia hranica, nizka citlivost = vyraznejsia hranica). Ak
hodnota, ktora bola redlne namerana, spada mimo tejto oblasti, Google
Analytics 4 detekuje anomaliu.

Na tieto anomalie je moZné nastavit ‘Custom Insight’, takZe mdZete byt o nich
notifikovani pomerne rychlo.



Users New users

21K 25K

27 ANOMALY DETECTED
Spike in Users on 2020-01-02

Expected 95 Actual 298 1214.5%

Thu 02 Jan

Users

Detekccia anomadlii v Standardnych reportoch.



‘Automated’ a ‘Custom Insights'

Tato Cast prakticky nahradza Upozornenia (Alerts) v Universal Analytics.

‘Automated Insights’ su pristupné aj v Universal Analytics. Su to automatické
notifikacie, ktoré sa zobrazia na domovskej stranke Google Analytics, pokial
nejaka metrika (alebo kombinacia dimenzie a metriky) zaznamena vyraznu
zmenu.

‘Custom Insights’ je systém notifikacii, ktoré si viete nastavit podla vlastnych
preferencii. Navyse, je moZné vyuZit inteligentny systém Anomaly detection
(detekcie anomalii) a nastavit si ‘Custom Insight’ aj pre pripad, Ze systém
identifikuje anomaliu.



A2 Insights

45 AUTOMATED INSIGHT

Performance week-over-week
From February 2 to 8, 2020
This report shows how your property

performed this week compared to the previous
week.

500

-19.2%

Event count 3 .7 K

-3.6%

Conversions 459

-21.3%

€38K

-48.4%

Total revenue

Go to report

Was this insight helpful?

4% AUTOMATED INSIGHT

Users for the campaign
“facebook.com"” spiked last week
From February 2 to 8, 2020

We forecasted that users for the campaign
“facebook.com’ would be between 1.02 and

24.12. Your actual users of 32 were greater
than this range.

22 29 06 12. 19
Dec Jan

Was this insight helpful?

‘Automated Insights’ v GA4.



X Create Custom Insight

X  Create Custom Insight

Custom Insights let you monitor of your property. All users in this property will
see insights in the Insights dashboard when the conditions are triggered. Users can also subscribe to
receive these insights via email.

Set Conditions

Evaluation frequency
Daily

‘Segment

Condition

Has anomaly

Choose insight name

This is the name you'll see in the notif sousea

For example ‘daily - revenue is less than 100’ or ‘weekly - users increase more than 50%'

Manage notifications

When this insight is triggered, all users on this property can see it in the Insights dashboard. Users
will also receive an email notification.

Send email notifications to (separate emails by commas)

Enter email addresses

Custom Insights let you i monitor of your property. All users in this property will
see insights in the Insights dashboard when the conditions are triggered. Users can also subscribe to
receive these insights via email.

Set Conditions

Evaluation frequency
Daily

Segment
AllUsers  Change

Metric

‘ Total users

Choose insight name

This is the name you'll see in the

| Daily - Users Anomaly

Manage notifications

When this insight is triggered, all users on this property can see it in the Insights dashboard. Users you list below
will also receive an email notification.

Send email notifications to (separate emails by commas)

sutarik@dase.sk

'yvaranie ‘Custom Insights’.




\/ytvaranie publik a segmentov

Zmenou preslo aj pouzivatelské rozhranie pre vytvaranie publik a
segmentov.

Ak GA4 vlastnictvo prepojite s Google Ads uctom, vSetky vytvorené publika
budd automaticky synchronizované aj v Google Ads a tak ich budete moct
okamZzite vyuZivat vo svojich kampaniach.



[@ Add adescription

@ 'nciude Users when:

Summary

Users in this segment
From 8 Feb to 8 Mar

351

16.3% of all users

first_visit

Include Exclude

469 298
°

Sessions in this segment

Temporarily exclude Users when: ~ 550

15.7% of all sessions
page_view page_location contains /blog/ X

AND

Vytvaranie publik a segmentov.



Debug View

Debug View je Specialny report v rozhrani, ktory je primarne ur€eny na
kontrolu implementacie merani.

V reporte uvidite iba Udalosti, ktoré maju nastaveny Parameter debug_mode
na true. To do velkej miery ulah€uje testovanie novej funkcionality, kedZe si
tento parameter mdZete nastavit lokalne, iba pre vase zariadenie (napr. ked'v
GTM vstupite do Preview Mode).

UmozZnuje kontrolu nastavenych eventov v redlnom €ase na webe, na ktorom
moZze byt vela navstevnikov - vtomto reporte budu totizto odfiltrovani.



pesvenevice [l
Microsoft

O
T
i
!
T
|
|
T
i
i
!
I

16:35:42

16:35:41

2s

view_item

page_view

1s

Parameters

article_author

article_date_published

days_since_published

debug_mode

engagement_time_msec

ga_session_id

ga_session_number

gtm_info

item_id

page_category

page_location

pqgefreferrer

Debug View.

TOP EVENTS
LAST 30 MINS
page_view
view_item

scroll

USER PROPERTIES ACTIVE NOW




Zlepsenie rychlosti webu

Menej napadnou upravou preSiel aj sp6sob, akym sa do Google Analytics
posielaju samotné Requesty (poZiadavky). Pre Universal Analytics sa kazdy hit
(pageview, event, timing...) posiela v samostatnom request-e.

Request ma formu URL adresy a v query parametroch obsahuje vSetky udaje.
Tieto udaje sa potom spracuju aby sa zobrazovali ako dimenzie a metriky v
reportoch.



Zlepsenie rychlosti webu

GA4 vsak funguje na inom principe. Udalosti sa neodosielajad v momente, ked
nastand, ale v istych €asovych intervaloch.

Toto vylepSenie je zname najma z mobilnych aplikacii, kde takéto rieSenie Setri
batériu zariadenia a taktieZ rieSi problém s nestabilnym internetovym
pripojenim.



5. KAPITOLA
NEDOSTATKY A LIMITY




Nedostatky - Struktdra Gétu

Nie je mozZné vytvarat vlastné Zobrazenia (Views, ako je to v pripade Universal
Analytics). To znamena, Ze zatial chyba moZnost vytvarania a aplikovania filtrov
pred tym, ako su data zobrazené v reportoch (zatial je len mozné odfiltrovat len
internu navstevnost).

Absenciou filtrov trpi kvalita dat. Samozrejme, do istej miery sa to da osSetrit na

s Wwwe

priamo v rozhrani GA4 by sme urcite uvitali.


https://www.dase-analytics.com/blog/sk/google-analytics-4-filtrovanie-internej-navstevnosti/
https://www.dase-analytics.com/blog/sk/google-analytics-4-filtrovanie-internej-navstevnosti/

Nedostatky - Analysis Hub

Analysis Hub je skvely, no ma aj svoje nedostatky. Najvacsim z nich je zrejme
limit casového useku, ktory je mozné zahrnut. V suc€asnosti je limitovany na
poslednych 60 dni, o modZe byt castokrat pomerne nepraktické.

Tento nedostatok sa da obist prave spominanym exportom do BigQuery. Nie
kazdy vSak vie s tymto nastrojom pracovat, takZze dufame, Ze sa tato limitacia v
blizkom ¢ase odstrani.



6.KAPITOLA
ZHRNUTIE




Zaver

Aby som neskoncil negativhe zoznamom nedostatkov, pripajam aj méj pohlad
na GA4. Urcite odporucam GA4 implementovat ako doplnok k Universal
Analytics. Skor €i neskdr sa stane primarnou verziou Google Analytics aj pre
webové data.

Je preto dobré sa postupne zoznamovat s pouZzivatelskym rozhranim a
sledovat, aké novinky sa do GA4 postupne pridavaju. Skok z Universal
Analytics do GA4 urcite nie je bezproblémovy a chvilu trva, kym si na nové
rozhranie zvyknete.
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